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Founder & Background
Bose Corporation was founded in 1964 by Amar G. Bose
Built the brand on engineering for the best psychoacoustics
(how we perceive sound)
Early brand idea: people want to listen to music in any
environment

Ownership & Expansion
In 2011, Amar Bose donated a majority of Bose’s stock
shares to the Massachusetts Institute of Technology
Recently acquired by McIntosh Group to deepen presence in
premium vehicles and luxury home audio

Mission & Culture
Mission: create transformative audio experiences
Strong research-driven culture focused on innovation
Culture emphasizes continuous improvement and never
settling

EXECUTIVE SUMMARYEXECUTIVE SUMMARY
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BOSE VINYL SOUND
PRO HEADPHONES
BOSE VINYL SOUND
PRO HEADPHONES

Problem Statement: Bose focuses on premium audio technology, and with the rising
trend towards streaming, Bose continues to compete in the audio market. What about
consumers who are still stuck on classic audio from vinyl?

Product Launch: Bose Vinyl Sound Pro Headphones aims to enhance the
experience of listening to classic sounds from vinyl records while preserving the
vintage feel of a record.

Our Campaign: Old Soul, New Sound - experience timeless audio, where the warmth
of vinyl is refined through Bose’s most advanced innovation.
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DEMOGRAPHICS & PREFERENCESDEMOGRAPHICS & PREFERENCES

AGE RANGE: 19-22

PARTICIPANTS: 4

OCCUPATION: COLLEGE
STUDENTS Gender

Male
50%

Female
50%

Appeals 

Color Scheme
Logo
Headphones Showcased
Comfort
Vintage Style

Challenges
More highlighted features
More cohesion
Video Production
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PRIMARY RESEACHPRIMARY RESEACH
PURCHASE INTENTIONPURCHASE INTENTION

Purchasing Time

Holiday Purchases
50%

Personal
Purchase

33.3%

Sale-dependednt
16.7%

Key Purchase Drivers

Comfort Battery Life Convenience
0.0

0.5

1.0

1.5

2.0
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PRIMARY RESEACHPRIMARY RESEACH
CAMPAIGNCAMPAIGN Slogan Preference

Classic Sound, Modern Control

Old Soul, New Sound

0.0

0.5

1.0

1.5

2.0

2.5

3.0

Target Audience Perception

Young Adults (18-24)
50%

Adults (25-45)
25%

Vinyl Lovers
25%
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CAMPAIGN OBJECTIVE
& STRATEGY
CAMPAIGN OBJECTIVE
& STRATEGY

Objective 
To serve as the ultimate choice for music lovers who appreciate
the nostalgia of vinyl sound with modern conveniences and
technology

Strategy
Target music lovers by giving them crisp vinyl sound without the
limitations of a turntable setup. Utilize social media, traditional
advertisements, and public relations campaigns to reach our
target audience.
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AD #1AD #1
INSTAGRAMINSTAGRAM

Targets a younger audience 

Sells aesthetic and lifestyle

Showcases the product

Connects the viewer to the vinyl and
headphones

Caption
Introducing the new Vinyl Sound Pro
Headphones powered by our new vinyl
enhancement technology. Visit our
website for more information. Link in bio
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AD #2AD #2
MAGAZINEMAGAZINE

Targets audience more
interested in a lifestyle or
aesthetic

Focuses more on selling a life
style

Promotes features of comfort

Two page magazine spread
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AD #3AD #3
INSTAGRAMINSTAGRAM

Targets a younger audience

Focuses on product idea, rather than
specific feature

Keeps campaign cohesive with
imagery and color

Keeps headphones and vinyl as a
focal point

Caption
What you see versus what you hear. The
warm sound of vinyl powers Vinyl Sound
Pro headphones. #oldsoulnewsound
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AD #4AD #4
BILLBOARDBILLBOARD

Reaches a large
number of people

Displays the comfort of
headphones

Associates
headphones with vinyl

Keeps branding
cohesive
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Landing page directly targets incomging site
trafic

Targets people already intrested in Bose
products

Increased description of features compared to
other ads

Combines styles of previous ads

AD #5AD #5
WEBSITE LANDING PAGEWEBSITE LANDING PAGE
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CAMPAIGN WRAP UPCAMPAIGN WRAP UP
Main idea: connect vinyl and headphones
visually

Keep campaign simple and cohesive

Focus on lifestyle and aesthetic

Doesn't focus on expected technology like
noise canceling

Variety of media outlets

Invoke feelings of nostalgia and warmth

Use the same images and colors
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CONTENT CALENDARCONTENT CALENDAR
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MEDIA PLAN &
BUDGET
MEDIA PLAN &
BUDGET
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MEASUREMENT &
EVALUATION
MEASUREMENT &
EVALUATION
Communication Objective: Inform consumers about the features and quality of
Bose Vinyl Pro Headphones, while appealing to classic vinyl listeners.

Marketing Objectives: Increase awareness and visibility by 45% within 3 months of
the launch.

Campaign Effectiveness: Tracked by activity on socials and sales generated during
the campaign.

Success of PR Campaign: Tracked by website activity, social media engagement,
and use of discount codes.
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